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The Corporate Forum  
for National Parks 

 
 
 

What is the Corporate Forum for National Parks? 
 
The Corporate Forum for National Parks (CFNP) is a group of companies with 
operational interests in National Parks working with the Campaign for National Parks 
to achieve the best integration of business, environmental and community interests.  
The current members of the CFNP are 
 

- Tarmac 
- National Grid 
- Hanson 
- Burlington 
- RWE npower 
- CE Electric 

 
These companies have demonstrated a commitment to operate in a way which is 
sensitive to the special qualities of the National Parks and they are keen to engage 
actively with National Park stakeholders.  They recognise the unique value of the 
National Parks and they have each made a “declaration of commitment” which 
articulates how they will uphold this value in the development and application of their 
policies and operations.  
 

 

 
 

Corporate Forum meeting in the Peak District, hosted by National Grid, April 2008 
 

 
How does it work? 
 
Forum meetings 
The CFNP meets as a whole group twice a year in a National Park to discuss issues 
of common interest among member companies, to share good practice and to visit 
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another member company’s operations on the ground.  The meeting is preceded by 
an evening dinner, a networking event involving a wide range of National Park 
interests. National Park Authority chairmen and chief executives, local voluntary 
sector groups, politicians, officials and others of influence in and around the National 
Parks often attend and relationships are forged or strengthened as a result.   
 
Bilateral meetings 
In addition to these CFNP meetings, CNP staff  meet every member company once a 
year to discuss issues of particular interest to that company.  This is an opportunity to 
discuss more sensitive and/or confidential issues pertinent to that company’s 
operations in National Parks. 
 
Stakeholder engagement 
CNP acts as a conduit for stakeholder dialogue, ensuring that the right connections 
are made between member companies and particular stakeholders.  Every year CNP 
invites CFNP member companies to present their work to CNP’s Council.  CNP also 
discusses the work of the CFNP with politicians and officials nationally and locally. As 
an umbrella body and the voluntary sector “voice” on National Parks, CNP provides 
an unparalleled opportunity for companies to talk to a wide range of public and 
voluntary sector bodies with an interest in National Parks.   
 
CNP responds to requests by member companies to help to promote the National 
Parks and that company’s involvement in the CFNP, for example, by providing 
communications content for internal magazines or web pages, and by giving talks to 
company employees in the workplace.  CNP is also able to provide a limited amount 
of training for a member company’s staff, for example, in the area of planning. 
 
Ongoing information 
CNP and members of the Corporate Forum for National Parks exchange information 
that is of interest to both parties.  CNP keeps CFNP members abreast of legislative 
and/or national policy developments and advises members on issues such as 
planning and consultation processes.  Member companies alert CNP to their own 
operational developments.  While CNP and a member company may sometimes 
disagree on an issue, the golden rule is “no surprises” and the relationship of trust 
built up ensures a constructive ongoing debate. 
 
 

 
 

Parliamentary reception in the House of Lords to celebrate the Corporate Forum for National 
Parks’ 15 year anniversary, March 2008 
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What benefits do companies get from membership of the CFNP? 
 
Members of the CFNP have identified a number of valuable benefits of membership: 

- the chance to talk to an influential national organisation and its stakeholders 
through a range of methods, and on general and specific issues 

- the chance to network with “movers and shakers” in the National Parks world, 
through the hosted meetings and at a national level at parliamentary 
receptions and other events organised by CNP 

- the chance to see what another company is doing on the ground in a National 
Park 

- the bilateral meetings with CNP, where discussions can be more frank and 
intelligence shared 

- the chance to demonstrate to its own employees and to the public / 
customers that it is living up to its environmental aspirations 

 
In return, member companies pay an annual subscription and ensure sufficient time 
and energy is given to making the relationship work (typically 5 days per year for a 
representative). 
 
Membership of the CFNP is not a “sponsorship”, nor is it a typical charitable 
donation.  The CFNP works because a relationship of trust and understanding has 
developed over time which allows frank (sometimes difficult) conversations to be had, 
in a constructive way which works to the benefit of the company and of National 
Parks. 
 
To talk about membership or any other CFNP issues please email Helen Jackson 
CNP Chief Executive at helen@cnp.org.uk or call her on 020 7924 4077 ext 225 

mailto:Helen@cnp.org.uk

